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1. Background and Goals MUTAGIM
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*Dr. Abraham Huli looked into the level of Citizensw satisfaction with thedomains
of activity implemented by public, governmental and business entities and bodies
among the adult, Hebrew speaking Jewish population in Israel.

*To this end, Dr. Abraham Huli approached the “Mutagim” Research Institute.
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*A special-purpose telephone survey was conducted by aid of a questionnaire
comprising 34 questions, consisting of 24 questions / parameters
+ 10 Socio-Demographic questions.

* The survey was conducted within a sample of 505 interviewees.

* All of the interviews were conducted from the telephone center of
“Mutagim” Company, under current supervision and control, in the
second half of May 2003.



Sex

Woman LY

46%

48% 0%  52%

H Man BWoman

54%

18-24

|

18%
zwuillllllmg%
3w4i||||||h9%
45-54 _ 16%
55-64 - 11%

65+ F 7%
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Education

Elementary
education [ 2%
and less

Partial
secondary l 9%
education

12 years of 0
study - 39%

Post

secondary - 20%

education

s [ 19%

MA/Ph.D. F 11%

Basis : All of the interviewees, N=505




Family Status Country of Origin
Born in
Single 27% Israel/Father 23%
from Africa/Asia
| Born in |
Married without Israel/Father
children I4% from Europe / - "
America
: Born in
V\nc:_lower/dlyorce 2% Israel/Father -12%
d without children B Isracl
Married with Born in
children - 2% Africa/Asia - 18%
Widow(er)/ N
dlvort_:ed with I 8% Europe/America - 32%
children
5
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Religious
erinition
Secular -56%
Traditionally - 3204
observant

Religious I 9%

Ultra-

0,
Orthodox 2t

Basis : All of the interviewees, N=505




MUTAGIM

MARKET RESEARCH & PUBLIC OPINION POLLS

Occupation Income Residential Area
N

Salaried
Employee - h 6% Upto
Magfactiing - 4000 13% Jerusalem 12%
Employee - in _ 30% NIS
the SEREE® | ]
4001-

Employee - [ 9% 6000 31% Central _37%
Managerial | NIS Israel

Self-employed [ 11% .

i 6001- Northern
Housewife - 8% e 0 - 19% Israel - 22%
| NIS
pupilstudent [l 9% L. | |
1 10000 - 15% RRpEn 20%
Soldier/career . 50/ 0 Israel 0
officer 0 NS
Unemployed/not -
) 7% 10000
working NIS or - 290 Northern . 9%
Sharon

Pensioner F 15% jore

Basis : All of the interviewees, N=505
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CONCLUSIONS
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1. The general Satisfaction Level of the Citizens of Israel with the Areas of

Activity of Public, Governmental and Business Entities and Bodies Is

Somewhat Lower

than Medium: the grade given is 6.16 (out of 10)
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The food industry

Hotels and guesthouses

Linear telephone services

Restaurants

Agricultural products

Services provided by establishments (food, electricity, electronics, clothing and so forth)
Industrial products

The universities

9.  Cellular phone services

10. Urban and intercity transportation

11. Community services (cultural, youth and sports centers and the like)
12. The area of electric conductance

13. Health services

14. The services provided by the cable and satellite companies

15. Building services

16. The water resource management system

17. The banks

18. Insurance companies

19. Services delivered by plumbers, technicians repairing washing machines, garages, etc.
20. Welfare and social support services

21. Education at elementary schools and at high schools

22. Services provided by municipalities and local councils

23. Services provided by the ministries

24. Over all Satisfaction

e




1. Ranking the Satisfaction Level with the Areas of Activity-grading from 1 to
10, with scoring highly M‘HMI&%\!M

Satisfaction with the quality of the food industry in Israel — 7.90

Satisfaction with the overall service provided at hotels and _ 7 85
guesthouses )
Satisfaction with the linear phone services _ 7.69
Satisfaction with the level of service and food at restaurants _ 7 42
in Israel ’
Satisfaction with the quality of agricultural products _ 7.37
Satisfaction with the level of service by such establishments _ 733
as: food, electricity, electronics, clothing and the like ’
Satisfaction with the overall quality of Israeli industry _ 718
products ’

Satisfaction with the quality of the universities in Israel — 7.11

T T T T T T T 1

3.00 400 500 6.00 7.00 800 9.00 10.00

10

Basis : All of the interviewees, N=505
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Satisfaction with the cellular phone services — 7.09

Satisfaction with the urban and intercity transportation in
I 02
Israel
Satisfaction with such community services as cultural, youth _ 700
and sports centers, daytime clubs for adults and the like :
Satisfaction with what is done in the area of electric _ 6.98
conductence in Israel .
Satisfaction with the health services in Israel _ 6.85
Satisfaction with the service provided by the cable and _ 6.59
satellite companies '
Satisfaction with building quality and services _ 6.32
Satisfaction with that which is done in the water resource _ 6.29
management system (water supply and saving) in Israel )

over all Satisfaction _ 6.16

T T T T T T T 1

3 4 5 6 7 8 9 10

11

Basis : All of the interviewees, N=505
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Satisfaction with the services provided by
insurances

Satisfaction with services provided by the banks — 6.09

Satisfaction with level of services provided by _ 578
plumbers, etc '
Satisfaction with the welfare and social services _ 5.46
Satisfaction with the education at the elementary _
and high schools

Satisfaction with the services provided by the
municipalities

Satisfaction with the services provided by the -
ministries
1

(op}
~
(e}
©

10

12

Basis : All of the interviewees, N=505




4. Ranking the Satisfaction Level with the Areas of Activity— Improvement or a MUTAGIM
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Satisfaction with the quality of the food
industry products in Israel

68% Pl 6% 20%

Satisfaction with level of service
provided by such establishments and
stores such as food, electricity,
electronics, clothing and the like

60% 13% 7% 20%

Satisfaction with the overall service

provided by hotels and guesthouses in 59% 8% 19% 14%
Israel

Satisfaction with the linear phone
services

S57% 13% 5% 25%

Satisfaction with the level of service
and food at restaurants in Israel

54% 13% 15% 18%

Satisfaction with cellular phone
services

50% 24% 11% 15%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Improvement M Deterioration Eldo notknow [OThereis no change

13

Basis : All of the interviewees, N=505
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Satisfaction with the level of urban and inter-city transportation

Satisfaction with the overall quality of Israeli industrial products

Satisfaction with the service provided by the cable and satellite

Satisfaction with such community services as cultural, youth and

Satisfaction with the quality of agricultural products

Satisfaction with the health care services

companies

sports centers, daytime clubs for adults and so forth

49%

48%

46%

44%

42%

41%

VS 10% 24%

30% 6%| 16%

18% 18% 18%

13% 18% 25%

27% 16% 15%

16% 31% 12%

0%

10%

20% 30%

40% 50% 60% 70% 80% 90% 100%

B Improvement

Ml Deterioration

O1do not know OThereis nochange

14

Basis : All of the interviewees, N=505
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Satisfaction with that which is done in the field of electric
conductance in Israel

40% 19% 11% 30%

Satisfaction with that which is done in the water resource

: : 35% 31% 11% 23%
management system (water supply and savings) in Israel

Satisfaction with the quality of the universities 33% 14% 35% 18%

Satisfaction with the services delivered by the banks in Israel 32% 36% 9% 23%

Satisfaction with the building quality and service in Israel 31% 27% 22% 20%

Satisfaction with the services provided by the municipalities /

. 26% 34% 11% 29%
local councils

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Improvement M Deterioration B do not know L Thereis no change

15

Basis : All of the interviewees, N=505
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Satisfaction with the services
provided by the insurance 23% 26% 25% 26%
companies
Satisfaction with the education
at elementary and high schools 21% 56% 15% 8%
in Israel
Satisfaction with the level of
service provided by plumbers, 0 0 o :
technicians repairing washing 2L e — S
machines, garages, etc.
Satisfaction with the welfare
0, 0, 0, 0,
and social support services 19% ST o 13%
Satisfaction with the services 120 2304
provided by the ministries 0 .
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
B Improvement M Deterioration ©Oldo notknow OThereis no change

16

Basis : All of the interviewees, N=505




5. Factor Analysis MUTAGIM
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* From the factor analysis performed, it emerges that the 23 fields in question were
roupl)ed to 4 Content Worlds affecting the level of satisfaction on the part of the Citizens of
srael.

* Each content world contains several fields and exerts a proportional influence, as a
function of the relative importance or weight it has taken on.

* Content World no. 1(whose relative weight of 42%0) is the one which exerts the greatest
infTluence on the Tevel of satisfaction of the Citizens, with the implication that the higher the
satisfaction level in the areas found in said content world, the higher will be the level of
satisfaction on the part of the Citizens.

= It is followed by “content world” no. 2 (relative weight of 27%)
= Which is followed by “content world” no. 3 (relative weight of 21%0)
= Which is followed by “content world” no. 4 (relative weights of 9%0o)

* In “content world” no. 1 are listed (in decreasing order as regards their relative weight)
the relevant fields, so that the further you proceed on this list, the weight of said field 1s
lower and it exerts a lesser influence within its content world:

1. Ministries 5. Education

2. Banks 6. Municipalities and local councils
3. Plumbers and the like 7. Insurance companies

4. Cable and satellite comp. 8. Universities

Due to the high relative weight of “content world™ no. 1, as compared with the remaining
content worlds, it stands to reason that the higher the level of satisfaction with the bodies
recorded within it, the higher will be the general satisfaction level on the part of the

Citizens in Israel.




Ranking the Satisfaction Level in the Various Fields as Against the Socio- MUTAG'M
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BY SEX:

The Sex of the Interviewee

hen Women
Satisfaction with the overall guality of Israeli industrial 7 7.4
products
satisfaction with the services provided by the ministries 4.3 4.7
satisfaction with the services provided by the 5.1 55
municipaliies / local councils
sSatisfaction with the quality of agricultural products 7.3 7.4
Satsfacton with the food industry guality 7.8 B
sSatisfaction with the service provided by the cable and 6.5 a.7
satellite companies
satsfhiction with the services delivered by the banlcs 5.1 5.1
sSatisfaction with that which is done in the field of electric 5.0 7
conductance
satisfaction with that which is done in the water resomrce o4 5.2
management system (water supply and savings)
satisfaction with the building guality and service in Israel 0.3 o4
Satisfaction with the level of service provided by 5.0 o
plambers, technicians repaiving washing machines,
garages, etc.
Satisfaction with the overall service provided by hotels 7.0 5.1
and gnesthouses
Satsfacton with food service in the restaurants 7.4 7.5

Fields Wahich Received Emphasis — Statistically Significant Differences
(for Groups Comparing 30 Interviewees and Above)
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The Sex of the Interviewee

Men Women
Safisfaction with level of service provided by such 7.1 1.5
establishments and stores such as food, electricity,
electronics, clothing and the like
Satisfaction with the level of wrban and inter-city 0.8 7.3
fransportation
satisfaction with the linear phone services 1.7 7.7
Satisfaction with cellular phone se1vices 7.1 7.1
Satisfaction with the services provided by the insurance 50 0.3
companies
satisfaction with the education at elementary and hagh 5.3 sS4
schools
satisfaction with the quality of the universities 7 7.2
satisfaction with the healthcare services 0.0 7.1
Satisfaction with the welfare and assistance services 5.2 5.7
Satisfaction with such coruanunity services as cultural, 0.8 1.2
youth and sports centers, daytimne clubs for adults and so
forth
over all Satifaction 6.2 6.2

Fields Which Received Emphasis — Statistically Significant Differences

(for Groups Comparing 30 Interviewees and Above)



BY AGE: MUTAGIM

MARKET RESEARCH & PUBLIC OPINION POLLS

Aoe of the Interviewees
18-24 25-34 35-44 45-54 S55-64 65 or
mnore
Satisfaction with the overall gquality of 7.2 7.2 Fi 7.2 7.4 7.1
Israelil industrial products
Satisfaction with the services provided by 51 4.5 4.3 <4 <4 4.1 4.4
the ministyies
Satisfaction with the services provided by 58 = sS4 51 s 5.1
the omicipalitie s / local councils
Satisfaction with the guality of agricultaral T.0 5.9 T3 o.0 7.0 7.8
products in this country
Satisfaction with the food industry guality 82 7o 7o 8.8 7.8 T4
Satisfaction with the service provided by T3 0.6 6.2 6.9 a.4 6.8
the cable and satellite companies
Satisfaction with the services delivered by 6.7 5.7 58 S50 o o.4
the banlis
Satisfaction with that which is done in the T2 6.5 6.6 T3 7.4 T.2
field of electric conductance
Satisfaction with that which is done in the 6.6 6.3 & o.5 5.7 o.4
watel resoulce Imanagennelnt system (water
supply and savings)
Satisfaction with the building gquality amd T3 a6.2 o G.2 5.5 G.3
service
Satisfaction with the level of service 0.5 5.0 sS4 5.0 53 58
provided by phunbers, techmicians
repairing washing machines, carages, etc.
Satisfacton with the overall service 3.4 7.0 7.5 3 7.3 7.0
provided by hotels and scunesthonses
Satisfaction with food service in the 7O 8 Fi 7.4 71 6.8
restanrants

Fields Which Received Emphasis — Statistically Significant Differences
(for Groups Comparing 30 Interviewees and Above)
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*

Age of the Interviewees
18-24 25-34 35-44 45-54 55-04 65 or
more
sSatisfaction with the level of service 1.7 7.5 7.1 7.2 7.1 7.3
provided by such establishments and
stores such as food, electricity, electronics,
clothing and the like
Satisfaction with the level of wrban and 6.9 6.8 7.1 7.3 6.7 7.3
mter-city transportation in Israel
satisfaction with the linear phone services 7.4 7.3 7.3 8.1 7.0 8.2
satisfaction with cellular phone services 6.8 7.2 7.1 7.3 7.1 7.1
satistaction with the services provided by 0.2 0.3 6.1 50 5.5 0.5
the inswrance companies
Satisfaction with the education at 51 4.8 5.1 0.1 58 53
elementary and high schools in Israel
Satistaction with the quality of the T4 6.5 6.0 7.7 7.1 T4
universities
satisfaction with the health care services 7.0 o9 o.4 6.7 0.5 0.8
Satisfaction with the welfare and assistance 5.0 S5 512 5.2 53 50
services
sSatisfaction with such commumity services 7.3 0.8 0.0 7.1 7 7.3
as cultural, youth and sports centers,
daytime clubs for adults and so forth
over all Satifaction 0.0 0.1 s0 0.2 0.2 0.1

Fields Wihich Received Emphasis — Statistically Significant Differences
(for Groups Comparing 30 Interviewees and Above)




By Education
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elementary partial 12 years of post B f&3Fh.D
education | seconfary stucly secondary
and less education education

Satisfaction with the owerall gquality of Tsrael industrial products 72 7.5 7.3 7 6.9 7.3
Satizfaction with the services prowided by the ministries 5.1 3.5 4.5 4.7 4.4 4.3
Satisfaction with the services prowded by the mumcipahties / local councils

4.3 4.6 5.3 5.8 5.1 5.2
Satisfaction with the quality of agricultural products 8.2 .9 7.4 74 72 7.5
Satisfaction with the food industry quality 7.3 8.5 5] 7.8 7B =]
Satizfaction wath the service provided by the cable and zatellite compaties

7 6.6 6.8 6.7 5.8 6.6
Satisfaction with the services delivered by the banks 8.2 f.4 B.4 B.1 5 B.1
Satisfaction with that wiuch 15 done m the field of electric conductance 7.3 6.7 7.1 5.9 6.9 5.9
Satisfaction with that which is done in the water resource management
syetemn (water supply and savings) 5 BB E.5 5.2 549 6.4
Satisfaction with the building quality and service i [srael 5.1 B.7 B.7 .1 5 5.7
Satisfaction with the level of service provided by plumbers, technicians
repairing washing machines, garages, etc. 8.1 47 f.1 6.0 5.5 549
Satisfaction with the owverall service provided by hotels and guesthouses 57 7.8 8.1 7.8 7B 7.h
Satisfaction with food serwice in the restaurants 45 7.1 77 72 7.4 7.5
Satisfaction with level of service provided by such establishments and
stores such as food, electricity, electromcs, clothung and the like 71 75 TR 71 7 7
Satizfaction wath the level of urban and mter-city transportation 4.8 6.7 7.3 7.1 BB 72
Satisfaction with the inear phone services 8.4 7.7 7.8 7.5 7.7 7.6
Satisfaction with cellular phone services 8.5 6.2 7.1 7.2 7.2 7.2
Satisfaction wath the services prowded by the msurance companies 7 g £ 7 E 63 57 B
Satisfaction with the education at elementary and high schools 8.2 5 5.3 5.3 a2 5.8
Satisfaction with the quality of the uiversities 45 G 7.4 72 7 72
Satisfaction with the health care serwices 7.3 E.E 7.4 6.5 6.3 6.5
Satisfaction with the welfare and assistance services 5 4 A 549 6.6 4.9 4.8
Satisfaction with such community services as cultural, youth and sports
centers, daytine clubs for adults and so forth 5.9 7.1 7.3 6.5 v 6.5
over all Satifaction 6.9 B.2 B.2 5 5 6.5

Fields Which Received Emphasis — Statistically Significant Differences
(for Groups Comparing 30 Interviewees and Above)
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=zingle married widow/divorce | married widow/divorce
withourt without with with children
children (%) children (% children
Satisfaction with the overall quality of Israeh mdustnial products 7.1 71 6.7 7.3 6.6
Satizfaction with the services prowded by the runistnes 4.8 5.2 4.3 4.3 4.3
Satisfaction with the services prowded by the municipalities / local councils 5.6 4.8 4.2 5.3 5.1
Satisfaction with the gquality of agncultural products 7.3 7.4 6.9 7.5 6.9
Satizfaction with the food ndustry quality 8.1 7.6 8 7.9 7.6
Satisfaction with the service provided by the cable and satellite comparies 7.1 6.4 b 6.5 b
Satisfaction with the services delivered by the banls 6.3 6.5 5.1 6.1 5.7
Satizfaction with that which 1z done m the field of electric conductance 7.1 6.8 5.8 7 6.9
Satizfaction with that which 1z done m the water resource management systerm
{wrater supply and savings) 6.4 5.4 4.8 6.4 b
Satizfaction with the building quality and service i Israel 6.7 6.4 5.1 6.4 5.2
Satizfaction with the level of service provided by plumbers, techmicians repatring
washing machimes, garages, etc. 6.1 6.2 6.4 5.7 5.2
Satizfaction with the overall service provided by hotels and guesthouses 8.2 8.1 5.7 7.8 7.4
Satizfaction with food service in the restaurants 7.9 7.9 6.3 7.3 6.7
Satisfaction with level of service provided by such establishments and stores such
as food, electricity, electronics, clothing and the like 75 7.5 59 7d 6.8
Satizfaction with the level of urban and mter-city transportation 6.8 7.4 7.1 7.2 6.8
Satisfaction with the inear phone services 7.4 7.8 74 7.8 7.8
Satizfaction with cellular phone services 7.1 7.5 7.4 FA 6.7
Satizfaction with the services prowmded by the insurance companies 6.1 6.7 5.9 6.1 5.7
Satisfaction with the education at elemnentary and high schools 4.8 5.3 5.3 5.6 4.9
Satisfaction with the quality of the umversites FA 7.4 5.7 7.2 7
Satizfaction with the health care sernces 7.3 7.4 7.1 6.8 6.1
Satisfaction with the welfare and assistance services 5.5 5.9 6.4 54 5.4
Satisfaction with such community services as cultural, youth and sports centers,
daytine clubs for adults and so forth 7.4 7.4 7.7 6.9 7
owver all Satifaction 6.2 6.3 6.1 6.2 G

Fields Which Received Emphasis — Statistically Significant Differences
Tor ﬁroups Com[(a)arlng 30 Interviewees and Above)
#) less than N=3




By Country of Origin MUTAGIM
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Born in Born in Born in Born in Born in
lzraelFathe |lzraelFathe |lsraslFathe |Africalizia Europesimeric
r from r from r barn in a
Africaitsia (Europe § Izrael
America
Satizfaction with the overall quality of Israch mdustrial products 7.5 7.4 7.4 7B 5.6
Satisfaction with the services prowded by the mimstres 47 4.2 4.5 5 4.2
Satisfaction with the services prowded by the municipalties f local
councils 5.2 5.5 5.7 ] A2
Satizfaction with the gquality of agncultural products 7.4 7.6 7.8 7.4 7
Satisfaction with the food mndustry quality 8.2 & 8.3 7.8 =]
Satisfaction with the service provided by the cable and satellite comparmes
7.1 G2 7 6.6 6.3
Satisfaction with the services delivered by the hanks 5.2 5.8 E.1 5.9 E.2
Satizfaction with that which 1z done m the field of electric conductance 7.2 7.1 7.1 5.9 5.8
Satisfaction with that which 1z done i the water resource managetert
system (water supply and savings) 5.4 5.1 B.7 5.5 5
Satisfaction with the bulding quality and service m Israel B.7 E.4 E.7 E.E 5.5
Satizfaction with the level of service provided by plumbers, techricians
repatring washing machines, garages, etc. 5.9 E.1 5.5 5.3 A6
Satisfaction with the overall service provided by hotels and guesthouses 8.1 7.4 8.2 7.8 7.5
Satisfaction with food service in the restaurants 7B 77 7.8 7 7.3
Satisfaction with level of service prowided by such establishments and
stores such as food, electricity, electromcs, clothing and the like 7B 7.3 77 7.8 5.9
Satizfaction with the level of urban and mter-city transportation 7 5.8 7 7.4 5.9
Satisfaction with the linear phone services 7.4 7.0 77 8.2 7.5
Satisfaction with cellular phone services 7.1 7.2 7 7.3 7
Satisfaction with the services prowmded by the msurance compames B E.3 E.F f.4 f.2
Satizfaction with the education at elementary and high schools 5.3 53 ] 5.8 5
Satizfaction with the quality of the universities 5.8 7.4 7.5 7.2 7
Satisfaction with the health care services 7 7. 7 7.3 5.4
Satisfaction with the welfare and assistance services 53 513 57 5 5.2
Satisfaction with such community services as cultural, youth and sports
‘centers, daytine clubs for adults and so forth 7.4 7 7.1 7.1 5.5
over all Satifaction .1 .2 5.4 E.3 G
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secular |traditionally | religious ultra
observant orthodox (%)

Satizfaction with the owerall gquality of Israeli industrial products 6.3 f.7 F g
Satisfaction with the services provided by the ministries 4.2 4.8 5.3 4.3
Satisfaction with the services provided by the raurdeipalities [ local councils 5.1 5.3 5.7 5.6
Satisfaction with the quality of agricultural products 7.1 7.6 8.2 f.8
Satisfaction with the food industiy quality 7.8 [i] 8.9 d.3
Satisfaction with the service provided by the cable and satellite cormpanies 6.4 6.9 i4 24
Satisfaction with the services delivered by the banks 6 6.1 6.5 5.8
Satisfaction with that which is done in the field of electric conductance 6.8 7.1 .2 FiR
Satizfaction with that which iz done 1 the water resoce ratagerent system
{water supply and savings) 6.1 6.3 f.5 6.9
Satisfaction with the building quality and service in [srael 5.9 6.9 i1 5.7
Satisfaction with the lewel of service provided by plarabers, techracians repairing
washing machines, garages, etc. 5.7 5.6 6.7 f.3
Satisfaction with the overall service provided by hotels and muesthonses 7.6 g.1 g.7 .3
Satisfaction with food service in the restaurants 7.4 7.4 i.J7 i.2
Satisfaction with lewel of service provided by such establishanents and stores
such as food, electricity, electronics, clothing and the like .1 7.6 i.1 8.5
Satisfaction with the level of whan and inter-city transportation 6.8 i{.2 Fi i.4
Satisfaction with the linear phone services 7.b Fi f.b £.5
Satisfaction with cellular phone services 7. K i4 £.5
Satisfaction with the services provided by the insurance comparndes 5.9 6.3 6.5 6.8
Satisfaction with the education at elementary and high schools i | 5.7 59 4.3
Satisfaction with the quality of the universities 7.1 7.3 i3 5.8
Satisfaction with the health care services 6.6 i3 .1 6.9
Satisfaction with the welfare and assistance services 5.2 5.8 5.9 5.8
Satisfaction with such coraranraty services as cultural, youth and sports centers,
dasrtitme clubs for adults and so forth E ﬂ 73 6.9 7.6
aver all Satifaction 6.2 6.8 6.3

Fields Which Received Emphasis — Statistically Slqnlflcant Differences
Tor ﬁroups ComBarlng 30 Interviewees and Above)
#) less than N=3




By Occupation
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Salaried salaried salaried : metmiloyed
Employves - Emplnyee : EmplnyeeI . Sieli Hougewife | Pupiliztudent Snldlgricareer it Pensioner
Manutscturing in the Manag!erlal employed officer#) working
Services Pozition
Satisfaction with the overall quality of Israeli industrial products 7 7.2 7.1 7.1 7.4 72 B.9 7.3 72
Satisfaction with the services provided by the mindstries 4.1 4.5 4.7 4.3 4.1 47 5.2 4.3 4.5
satisfaction with the services provided by the runicipalities flocal
sonuneils 4.8 5.4 5.1 4.6 5.2 5.9 B.4 4.8 5.3
Satisfaction with the uality of agieultural praducts 7.3 74 7.2 7.2 7.3 7.b 7.3 .1 =]
satisfaction with the food industry quality 77 8.1 8.1 7.8 8.1 7.0 7.9 8.2 7.4
satisfaction with the service provided by the cable and satellite
sornpardes 7.1 6.7 6.3 5.7 b.2 /.3 7B B.9 b.3
satisfaction with the services delmeered by the banks 5.6 6.2 6.2 5.6 5.5 G.4 7.4 5.6 5.3
satisfaction with that which is done in the field of electric
rondurtance 7 7.1 6.3 7.1 7 k.8 7.3 7.2 7.1
satisfaction with that which is done in the water resource
management svstern (water supply and savings) 6.3 6.5 5.7 5.8 b6 b.2 b.B b B.5
Satisfaction with the building quality and service in Israel 5.5 6.4 8.5 5.9 6.3 7.5 5.4 5.6 5.4
satisfaction with the level of service provided by phanbers,
technicians repairing washing machines, garages, etc. 5.9 6.1 5 5.6 B.1 B.5 56 5 5.5
satisfaction with the overall service provided by hotels and
mesthouses 74 7.9 74 7.9 ] 5.4 7.8 7.5 7.7
Satisfaction with food service in the restawrants 6.9 7.5 7.5 fi 6.9 8.1 7.9 7.6 7.2
satisfaction with lewvel of service provided by such establistenents
anid stores such as food, electricity, electrondes, clothing and the like
7 7.4 7.3 6.9 7.2 7B 7B 7.5 7.4

Satisfaction with the level of whan and inter-city transportation 6.2 7.3 7.1 6.9 7.1 b7 s B9 7.4
Satisfaction with the linear phone services 7.5 7.8 7.2 7.9 7B B.9 7B 7.0 5.2
Satisfaction with cellular phone servies 7 73 6.7 69 7.1 7.3 B.7 7. 7.2
satisfaction with the services provided by the insurance corpanies

5.9 6.2 6.3 5.5 B.5 E.5 E.3 4.6 B.5
Satisfaction with the education at elementary and high schools 5.6 5.7 5 5 4.9 5 55 4.8 56
Satisfaction with the quality of the universities 7.4 7.1 6.8 7.1 7.1 7.4 7.3 =N 7.5
Satisfaction with the health care services 6.9 69 b 6.6 7.2 7.1 7B 71 7
Satisfaction with the welfare and assistance services 5.1 5.6 4.5 5.3 5.4 5.5 5.5 4.3 5.3
satisfaction with such corraumity services as cultural, youth and
sports centers, daytie clubs for adults and so forth 6.8 7.2 6.4 6 7 7.5 7 7.1 7.3
over all Satifaction 6.4 6.4 59 5.6 5.9 b.2 B.7 B.B a]

Field§®%hich Received Emphasis — Statistical

vy Significant Differences

U Interviewees and A

#) less than N=3

OVE)



By Income

MUTAGIM

MARKET RESEARCH & PUBLIC OPINION POLLS

until 4000 | 4001-6000 | G001 -G000 G0on1- abouve

nis nis nis 10000 nig | 10000 nig
Satisfaction with the owerall quality of Israeli industrial products 7.0 7.1 6.9 7.3 7.1
Satisfaction with the services provided by the mirdstries 4.6 4.6 4 9.2 4.5
Satisfaction with the services prosdded by the monicipalities §local
couneils 4.9 ad a 5.6 5.3
Satisfaction with the quality of agricultural products ¥.b ! 7.3 7.0 7.3
Satisfaction with the food industry gquality ¥.5 79 79 8.1 [i]
Satisfaction with the service provdded by the cable and satellite
companies 6.5 6.4 Fi i1 6.6
Satisfaction with the services delivered by the banks 5.4 6 6.5 6.7 6.3
Satisfaction with that which is done in the fleld of electric conductance

6.2 F.2 6.7 8 6.5
Satisfaction with that which iz done in the weater resource rmanagerment
gyatern (water supply and savings) 6.5 6.5 6.9 6 5.9
Satisfaction with the building quality and service in [srasl 6.1 6.6 6.2 6.3 1]
Satisfaction with the lewel of service provided by phunbers, technicians
repairing washing machines, garages, etc. 4.9 6 6.1 b 9.4
Satisfaction with the owerall service prosaded by hotels and gnesthouses

Fa b 8.1 g3 78
Satisfaction with food service in the restaurants 6. F ! 7.8 7.6 I.5
Satisfaction with level of serice provided by such establishrnents and
stores such as food, electricity, electronies, clothing and the like Fi ! 7.5 7.3 i.2
Satisfaction with the lewel of whan and inter-city transportation fd Fi Fi 6.6 7.1
Satisfaction with the linear phone services 6.8 a 7.0 [i] 74
Satisfaction with cellular phone services ¥.3 ¥ f.2 Fi ¥
Satisfaction with the services provided by the insurance cormpandes 6.3 6.1 6.7 6.4 6.1
Satisfaction with the education at elementary and high schools 4.3 1] 4.9 .6 pi i
Satisfaction with the quality of the universities 6.6 ¥z ! 7.h 7.2
Satisfartion with the health care services ¥ 6.9 f.1 74 6.5
Satisfaction with the wwelfare and assistance services h.4 a7 h.2 6.6 o
Satisfaction with such comroumnity services as cultural, south and
sports centers, daytime clubs for adults and so forth 7.6 LA 6.6 7.7 6.5
crver all Satifaction 2.9 6.3 5] 6.3 6.3

Fields \&thich Received Emphasis — Statistically Significant Differences

(for Groups Comparing 30 Interviewees and Above)




Sy Ares MUTAGIM

MARKET RESEARCH & PUBLIC OPINION POLLS

jeru=zalemn | central northern | southern | northern
israel israel israel sharon

Satisfaction with the owerall gquality of Israeli industrial products ¥ 7.3 6.7 i3 f.7
Satisfaction with the services provided by the ministries 4.5 4.3 4.7 4.6 4.5
Satisfaction with the services provided by the municipalities §local counecils 4.6 5.4 .2 5.4 5.7
Satisfaction with the quality of agricultural products i.7 7.3 7 i.b 7.6
Satisfaction with the food industry cuality 8 i} 7.6 7.8 g.2
Satisfaction with the service provided by the cable and satellite compandes F 6.3 6.6 6.5 6.9
Satisfaction with the services delivered by the barks 6.2 6.3 6 5.7 6.2
Satisfaction with that which is done in the field of electric conductance 6.9 6.9 6.8 7.2 7.4
Satisfaction with that which is done in the water resource managernent
aystem {water supply and savings) 6.9 b 6.6 6.5 5.6
Satisfaction with the building quality and service in [srael 6.8 6.5 59 6.7 6.6
Satisfaction with the level of service provided by plurrbers, technicians
repairing washing machines, garages, etc. 6.1 5.7 6.1 5.3 6.1
Satisfaction with the overall service provided by hotels and guesthouses 8.3 79 7.5 7.8 79
Satisfaction with food service in the restaurants 8 7.5 7.1 i3 7.8
Satisfaction with level of service provided by such establishrnents and stores
such az food, electricity, electronics, clothing and the like 74 fd i.2 7.3 74
Satisfaction with the level of whan and inter-city transportation 7.d 6.8 7 7.2 7.1
Satisfaction with the linear phone services 79 77 7.8 7.6 7.4
Satisfaction with cellular phone services 7.4 7 7 7.2 FA
Satisfaction with the services provided by the insurance companies 6.2 6.1 6.2 5.9 59
Satisfaction with the education at elementary and high schools 5.3 5.2 5.5 5 5.9
Satisfaction with the gquality of the undversities 7.4 i 7 7.2 7.3
Satisfaction with the health care services 6.9 6./ 6.5 .2 i.2
Satisfaction with the welfare and assistance services a.7 5.2 5.6 5.4 6.3
Satistaction with such corpanrity services as cultural, wouth and sports
centers, daytime clubs for adults and so forth 6.5 7.1 7 i 77
aver all Satifaction 6.3 6.2 6.2 5.9 6.5

Fields \&ghich Received Emphasis — Statistically Significant Differences
(Tor Groups Comparing 30 Interviewees and Above)




7. Is there something which is disturbing to you in the services "UTAGIM

provided by the state and which you would like to improve or

change?( unassisted question)

MARKET RESEARCH & PUBLIC OPINION POLLS

% 2% 4% 6% 8% 10% 12% 14% 16% 18%

*

Unemployment and Economy [

Deficient service level everywhere
Improvement in the security

Ministries fa i

functioning of the government B i
HealthFle

attitude of the Welfare Services

Kindness among fellow citizens | bl ]

There is
nothing in
particular
w hich is
disturbin

There is
something
w hich is

disturbing
and w hich
I would like
to change

88%

Q

Basis : All of the interviewees, N=505




Is there something which Is disturbing to you and w!lich you MUTAGIM
would like to improve or change? -unassisted — continuation of MARKET RESEARCH & UBLIC OFINONPLLS

the questions

Municipal services/the functioning of the municipality 6%
Knesset members who only think of themselves 5%
Services charge high prices 4%
Quality of roads / transportation 4%
Level of the Knesset members 4%
Corrupt politicians 4%
Environment 4%
Stupid bureaucracy 3%
Lack of caring attitude 3%
Power of the monopolies 3%
social gaps 3%
Depressing political situation 2%
High taxes 2%
Unrealiability of the services providers 2%
High tuition fee at the universities 2%
Waste of water 2%

More caring attitude rather than insensitive behavior 2%

0% 2% 4% 6% 8% 10%

Basis : All of the interviewees, N=505




thing which Is disturbing to you and which you
ﬁt)tllllle({ fili%l?(f in}{)llg'ove or change? -un%ssm);ed — continuation of “UTAGIM
the questions

MARKET RESEARCH & PUBLIC OPINION POLLS

no telephone response in public sector 2%
Waste of money by the Ministries 1%
People do not have social security 1%
Behavior at the roads 1%
Admission conditions to the universities 1%
Taken from the rich who have their fortune by oppressing... 1%
Discrimination 1%
Harm caused to our democracy 1%
Assistance to the socio -economically weak population 1%
Increasing the minimum wage 1%
Religious versus secular people 1%
Assistance to young couples 1%
Insurance companies 1%
A higher % of votes barring politicians from the Knesset 1%
Violence 1%
Public transportation 1%
Others (less than 1% each) 16% .
1 | | |
Basis : All of the interviewees, N=505 0% 5% 10% 15% 20%
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